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Management - vocabulary

* PR (public relations)-praca s verejnostou (styk s verejnost’ou, vztahy '
vztahy k verejnosti),

Media relations - vzt'ahy s médiami,

Community relations - vzt'ahy s komunitou,

Crisis communication - krizova komunikacia,

Internal communications - vnutorneé vztahy,



Management - vocabulary

* Public Affairs- vonkajsie vzt'ahy,

- Online and social media communications - vzt'ahy prostredni
socialnych médii,

- marketing mix - marketingovy mix,

« product - vyrobok



Management - vocabulary

price — cena,

place — distribucia,

e promotion — komunikacna politika,

people — ludia,

* process — procesy,

physical evidence — materidlna preukazatelnost,

* services - sluzby



Manufacturer and Retailer




Wholesale

Limited products

Extended to various cities

Not Required










Key differences between wholesale and retail

selling goods to end consumers in small lots at a profit is known

. Wholesale creates a link between the manufacturer and retailer
between wholesaler and customer.

. There are wide differences between wholesale and retal
the wholesale price is always less than the retail one.

. In wholesale business, there is no requirement
in case of retail business.




Key differences between wholesale and retail

. In the retail business, the retail shopkeeper can choose the goods free
wholesale business because the goods are to be purchased in bu

. In wholesale business, the capital requirement is higher than in
. The location is of utmost important in retail, but in whole

. While selling the goods in retail the appearance o
good to attract more and more customers. How

. There is no requirement of advertising in whol
the attention of customers.




Marketing - vocabulary

local market — miestny trh

regional market — regionalny trh

national market- narodny trh

international market — medzinarodny trh

integration grouping market

world market — svetovy trh



https://sk.wikipedia.org/w/index.php?title=Miestny_trh&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Region%C3%A1lny_trh&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=N%C3%A1rodn%C3%BD_trh&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Medzin%C3%A1rodn%C3%BD_trh&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Trh_integra%C4%8Dn%C3%BDch_zoskupen%C3%AD&action=edit&redlink=1
https://sk.wikipedia.org/wiki/Svetov%C3%BD_trh
https://sk.wikipedia.org/w/index.php?title=Trh_v%C3%BDrobkov_a_slu%C5%BEieb&action=edit&redlink=1

Marketing - vocabulary

actor market — trh vyrobnych faktorov

inancial market — financ¢ny trh
artial market — ciastkovy trh

aggregate market — agregatny trh

organized market — organizovany trh
unorganized market — neorganizovany trh

free market — vol’ny trh

requlated market — regulovany trh



https://sk.wikipedia.org/w/index.php?title=Trh_v%C3%BDrobn%C3%BDch_faktorov&action=edit&redlink=1
https://sk.wikipedia.org/wiki/Finan%C4%8Dn%C3%BD_trh
https://sk.wikipedia.org/wiki/Vo%C4%BEn%C3%BD_trh
https://sk.wikipedia.org/w/index.php?title=Regulovan%C3%BD_trh&action=edit&redlink=1

Marketing - vocabulary

legal market — legalny trh

illegal market ( black market ) — nelegalny (Cierny)

. free price — voI’na cena

. limit price — limitna cena

. fixed price — pevna cena

. absolute price - absolutna cena

. relative price - relativna cena



https://sk.wikipedia.org/w/index.php?title=Leg%C3%A1lny_trh&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Neleg%C3%A1lny_trh&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=%C4%8Cierny_trh&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Vo%C4%BEn%C3%A1_cena&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Limitn%C3%A1_cena&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Pevn%C3%A1_cena&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Absol%C3%BAtna_cena&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Relat%C3%ADvna_cena&action=edit&redlink=1

Marketing - vocabulary

nominal price ( current price )- nominalna (bezna) cena

« constant price — stala cena

. fair value — redlna cena

« competitive price — konkuren¢na cena

« monopoly price — monopolna cena

. Internal price — vnutropodnikova cena

. retail price — maloobchodna cena

« Wwholesale price — ve’koobchodna cena

« import price — dovozna cena

«  export price — vyvozna cena



https://sk.wikipedia.org/w/index.php?title=Nomin%C3%A1lna_cena&action=edit&redlink=1
https://sk.wikipedia.org/wiki/Be%C5%BEn%C3%A1_cena
https://sk.wikipedia.org/wiki/St%C3%A1la_cena
https://sk.wikipedia.org/w/index.php?title=Re%C3%A1lna_cena&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Konkuren%C4%8Dn%C3%A1_cena&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Monopoln%C3%A1_cena&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Vn%C3%BAtropodnikov%C3%A1_cena&action=edit&redlink=1
https://sk.wikipedia.org/wiki/Maloobchodn%C3%A1_cena
https://sk.wikipedia.org/w/index.php?title=Ve%C4%BEkoobchodn%C3%A1_cena&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=Dovozn%C3%A1_cena&action=edit&redlink=1
https://sk.wikipedia.org/w/index.php?title=V%C3%BDvozn%C3%A1_cena&action=edit&redlink=1

Interview

Tips for Great Job Interviews:

Research the industry and company
Clarify your "selling points" and the reasons
Anticipate the interviewer's concerns and
Prepare for common interview guest
Line up your questions for the intervi
Practice, practice, practice.




Interview

Score a success in the first five minutes.
Get on the same side as the interviewer.
Be assertive and take responsibility for the
Be ready to handle
Make your selling p
Think positive.

Close on a positive
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Interview

Bring a copy of your resume to every interview.
Don't worry about sounding "canned".
Make the most of the "Tell me about yoursel
Speak the right body language.
Be ready for "behavior-based"
Send thank-you notes.
Don't give up!




IO Stepstoa
Successful Interview

START o

0 Make eye contact, even 8
during a video interview. Give thoughtful answers that

Research the provide depth and value.
company,
take notes, z 6

and write down

your questions. Prepare to be on time by
mapping the route to your During the interview, convey energy,

interview location. :
engagement, and enthusiasm. Close strong. Ask for the next

step in the process.
Plan your outfit. e (‘
It's perfectly OK r
to ask what attire is E e
appropriate.
Bring a pen, 10

pad, and your
notes. Follow-up with a

Print and bring copies of thank you note.

your resume,
as well as other materials
you want to feature.
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Thank you for your attention




